
“Whoever makes the standards 

controls the market.”   

—from the current German 

Standards Strategy plan

Sound like a bit of overstatement? Try this con-

temporary Chinese saying: “Third-class companies

make products; second-class companies develop tech-

nology; first-class companies set standards.” What’s up

here? The answer is that standards have moved from

being dusty binders of documents that were of inter-

est to only a select few to becoming important market tools.

Other industrialized countries have mapped out and published their stan-

dards strategies. The U.S. is playing catch-up, having created a committee

to formulate a strategy and holding a public forum in Washington, DC this

past April. The U.S. is a member of the World Trade Organization (WTO).

It requires members to consider international standards such as ISO and IEC

when developing or revising national standards.

As a result, the world standards scene is beginning to affect us all, not just

exporting manufacturers. American standards used to set the benchmark for

the rest of the world, but those days are largely gone. Here are several diverse

examples that indicate how we are now influenced by the rest of the world.

NEMA has announced that it will adopt the IEC 60529 (“IP code”) stan-

dard for enclosures. At present it will co-exist with the traditional NEMA

250 standard (which gives us designations such as 4X enclosures), but the

handwriting is on the wall. NEMA spends more than $3 million per year to

participate in IEC activities.

On January 1, all U.S. retailers using bar-code scanners had to switch to

new 13-digit bar codes, up from 12 digits. The reason? To bring them in line

with the Europeans.

The ubiquitous Department of Transportation “UN” designation for

container and packaging requirements refers to United Nations requirements

adopted by our DOT.

The U.S. building codes known as IBC 2003 and NFPA 5000 contain

concrete anchor requirements derived from European standards.

In order for a programmable logic controller to comply with our NFPA 79,

Electrical Standard for Industrial Machinery, the PLC must be listed to IEC 61508.

Our pressure washer industry is notoriously fragmented. Maybe we should

take a look at one technique the big boys are using to adapt to these times of

change: cooperation between competitors. Here are some bitter rivals who, in

fact, are presently engaged in various types of cooperative ventures: Boeing

and Lockheed Martin; Timken and SKF; DaimlerChrysler and GM; Ford and

GM; GM and Toyota; Matsushita (Panasonic) and Hitachi. If the players in our

industry find ways to cooperate (with no lessening of competition), surely that

will enhance their ability to anticipate, adapt—and survive.
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Aug. 2–4 sme Summit, Olympia
Resort and Conference Center,
Oconomowoc, WI, for more in-
formation visit www.sme.org
and click on events, or call 313-
425-3112.

Aug. 21–23 WJTA Convention,
Houston, TX, Marriott Houston
Westchase Hotel (formerly
Adam’s Mark Hotel), 314-241-
1445, www.wjta.org.

Sep. 7–9 Clean Asia Show
Shanghai 2005, for more in-
formation visit www.clean
asia.com or contact Loone Yeo
at 65-6481-3880 or email:
looneyeo@ cleanasia.com.

Oct. 4–5 Rapid Prototyping 
& Manufacturing Certificate
Program—Associate & Profes-
sional, Atlanta, GA, for more
information visit www.sme.org
or email training@sme.org. 

Oct. 9–11 CETA PowerClean
2005 Myrtle Beach, SC
www.ceta.org.

Oct. 18–21 ISSA INTERCLEAN
Las Vegas, NV, www.issa.com.

Oct. 19–22 International Kitchen
Exhaust Cleaning Association
IKECA Fall Technical Education
Seminar, Chicago, IL, for more
information, visit www.ikeca.org
or call IKECA Headquarters at
301-230-0099.

Nov. 13–16 FABTECH® Inter-
national & the AWS Welding
Show, McCormick Place South,
Chicago, IL. For information
visit www.wme.org.

2006

Jan. 29–Feb. 1 PACE Paint and
Coating Expo, Tampa Conven-
tion Center Tampa, FL, for infor-
mation, visit www.sspc.org/
events/ or call 877-281-7772.

Jan. 30–Feb. 1 Gulf Cleantech
2006, Dubai World Trade 
Center, United Arab Emirates 
for information visit www.gulf-
cleantech.com.
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